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The Major Resources

Search Engine Optimization (SEO)

Pay Per Click (PPC)

Social Media-Facebook; Twitter; LinkedIn;
— GoogleBuzz; Bloggs; RSS

Review Sites-Yelp; Kudzu; AngiesList
Web Portals-(Fran Gator; Solutions; Opp)

Trade Shows-(IFE; AtlantaFranchiseShow;
— Industry Trade Shows; Home Shows)

Policies For Protecting Your Brand/Marks
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Search Engine Oplimizalion
The Facts:

82% of US adults who conduct research online before making a purchase decision use search engines as a research tool.

40% of those conducting online research go to search engines first. Nearly equal percentages of respondents who use search engines to research
products online use them to find a web site from which to buy (54%) or investigate where to purchase their desired product (53%)*

Where Do They Click?

62% of search engine users click on a search result within the first
page of results, and 90% of search engine users click on a result
within the first three pages of search results. Statistics like these
indicate that in order to be seen by the most searchers, marketers
need to try to get their listings onto the first few pages of the search
results.

es: April 2008
se

US Paid Search Advertising Revenues, 2006-2011
(billions and % change)

The Future of Search Marketing ETT I ss.60 (47.2%)

Paid Search Marketing was a $8.6 billion industry in 2006 and it SIS

will nearly triple to $26.8 billion in 2011. T 15 52 (31.9%)
i s19.10 (23.1%)

Through 2011, spending for local online advertising will grow at a
faster rate than either national advertising or total online

advertising, making it a key growth area in a maturing Internet ad
space Note: compound annual growth rate (CAGR)=22.8%; includes paid click,
p . paid inclusion and contextual
Source: JPMorgan and compary reports, *Nothing But Net,” provided to
eMarketer, January 2, 2008

091036 wwieMarketer.com

2010 §23.63 (23.7%)
2011 $26.79 (13.4%)
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GOLJSle pull out shelves atlanta

Search Advanced Search

Web [# Show options
Pull 2ut Kitchen Shelves Pay PEI' CIICk

Tdrget com/FreeShipping  Find Pull Qut Kitchen Shelves Online. Free Shipping $50 on 100,000 ltems!
(%] Show products from this advertiser

Kitchen Pull Qut Shelves

waaw.Pullashelf.com MNow On Sale from 24.95. See how to double your useable storage.

Pull-Out Shelf Company
www.pulloutshelf.com100% Guaranteed, custom made for existing cabinets, best available

) ALM Chimney s, _| Sheif Genie
o \fface 2| www_shelfgenie.com
Terrell Mill Village B‘*’i_ 2| 1642 Powers Ferry Rd SE
Shopping Center Coran @[ Marietta, GA 30067
k (770) 257-1469 Google Maps
e Ce o PR Get directions - |s this accurate?
" a
2 %@
z| Open Maon-Thu 8:30am-9pm; Fri 8:30am-7 pm;
y < | Sat 10am-3pm
22009 Google - gl‘v‘lap data ©2009 Gooﬁe

Hours and more »

Pull Qut Shelf Company, Custom-Puiiout Sheives -orExisting Cabi ..

Reviews and ratings for Puli-Out Shelf Company, Custom Pullout Shelves-For Emstmg Cabi,
Atlanta, GA 30312 4{770) 504-0469. Get maps. directions, address ..

www_kudzu.comts .. » Cabinet Makers - Cached - Similar

SEO
Shelves that Sﬁm“cal IEd

Natural Search

Pull-Out Shelf Company - Jackson, GA - Atlanta Home Improvement Online
.. Morth Puget Sound WA, West Virginia, - Charleston WV, - Morth Central and Morgantown

WV_ Atlanta Home Improvement — Pull-Out Shelf Company ...
gtlanta.homeimprovementmag.com/listing/Pull-Out.. /23083 - Cached - v|"’“|Ia|0rgar“c SearCh
Built-in Furniture Construction Atlanta GA | Custom Shelves RESUItS
Find‘Built-In Furniture Contractors in Atlanta. GA to help you There are two types of ... (4)

Eatingcounter, (5) Pull-out shelves, (6} Desk/computer area, ...
www_sericemagic.com/_._/Atlanta___/Built-In-Furniture-Construct/ - Cached - Similar

IKEAFANS -Galleries - Selling: 3-door PAX wardrobe with pull out ..

I'm selling a custom FPAX wardrobe with drawers and pull out shelves with dividers™ ...
IKEA kitchen design senvicesferthe Greater Atlanta Metro .

waanar ikbaofane ~amilnallanoc findov nhaflreALa0 Coclcd

Pull Ot Shelf Solutions - Charlofte Custom Cabinets
Reviews and ratings for Pull Qut Shelf Company in Atlanta, GA. ...
shelves that sliding bathroom shelves shelf Shelfs _ ...
wyiw_pulloutshelfsolutions.com/ - Cached - Similar

| provide

Sponsored Links

Results 1 - 10 of about 301,000 for pull ot sShielves atlanta. (0.46

Sponsorgd Links
P [ [
Learr about the newest trends

in potty training today!
wwiv.pull-ups.com

Pull Qut Shelf sale 24.79
For kitchen and pantry cabinets.
Wow. How easy is that ?
ywww_kitchenslidingshelves com

Pottery Barn® Shelves
Organize Your Home with Functionzl
Shelving at Pottery Barn. Shop Now!
www_potterybarn.com

Pull Out Shelves

Storage Supplies & Hardware
Quality Woodworking Products at
Woodworker.com

Kitchen Pullout

Save on Kitchen Sinks, Faucets,
Filters & Fixtures. Quick shipping!

www_FaucetDepot com
Google

Pull Out Shelves

Build your own rolling shelves.
Free Shipping on orders over 350!
Woodcraft.com

Decorative Bookshelves
Hundreds Of Unigue Bookshelves- All
Styles. Shop Bookshelves From $59!
wivw.HomeDecorators.com

Rall Qut Drawers

Save 25% off of 1 item! 2 Days Only
Use Coupon Code 13456 at Chieckout.
Solutfgns_com

www.Qiigo.com
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Where Do They Click?

rickbatchelor2@gmail.com | My Notebooks | Web History | M

Personalized based on your web

Web

SEO for Google - Proven Google SEO Optimization techniques that ... - 14 visits - S¢p 11
SEO for Google is an eBook that describes in precise detail the techniques needed to get your
site top rankings in Google for your keywords.

www._seoforgoogle.com/ - 20k - Cached - Similar pages - Note this

70% of
Searchers
Click Here

Search Engine Optimization (SEQ) - Webmaster Help Center - 3 visits - Jul 22
While you consider whether to go with an SEO. you may want to do some research on the
industry. Google is one way to do that, of course. ...
www.google_com/support/webmasters/bin/answer.py?hl=en&answer=35291 - 21k -
Cached - Similar pages - Note this

Google Ranking Factors - SEO Checklist - 3 visits - May 29
Achieve Google search engine optimization using a Google search engine ranki

~R§ults 1 - 10 of about 88,200,000 for seo for gooy
Sponsored Links

Search Engine Optimize
Validated Results, 500+ Clients

Receive Complimentary $1750 Review
www.seop.com/SEOManagement

Compare SEO Price Quotes
Get Competitive Offers from Leading
SEO Firms. Review Costs & Save.
www.VendorSeek.cop/SEO_QUOTES

/

checklist.
www.vaughns-1-pagers.com/internet/google-ranking-factors.htm - 102k -

Cached - Similar pages - Note this

Google Offers SEO Selection Guidelines - Search Eng
At the end of last month, Google rolled out a new page offering advice to those seeking a search
engine optimization firm. Since being unveiled, there's ...

searchenginewatch.com/showPage html|?page=2165161 - 47k -

Cached - Similar pages - Note this

-

30% of
Searchers
Click Here

Google/SEOQ - 3 visits - Sep 3

September 2, 2008 @ 3:21 pm - Filed under Chrome, Google/SEO. | spend a fair amount of my
time debunking misconceptions about Google. ...

www.mattcutts.com/blog/type/googleseo/ - 53k - Cached - Similar pages - Note this

\_

EO Submit Sites Increase Sales
Free Tools, Act Now, Make Money
www.onestopmarketing.com

Top Rated SEO Services

We're A "Top 10" SEO Company!

No Contracts & Online SEO Reporting
www.DirectHitSolutions.com

www.Qiigo.com
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AN\ How SEO Works
g0t

While the industry recognizes 160 - 210 checklist items, we have put our efforts into 3
categories to make it easier for our customers: Content, Crawl-Ability Back Links

1) Content, Content, & More Content
. Ok, so Content is important ;-)
. Actually a well written, well pl anned page h
. Content is King
. Targeting Keywords
. Proper keyword density

2) Crawl-Ability
. This is the equivalent of Braille for your website
. This is the more technical area of SEO

3) Back Links

. This is the equivalent of a reference in the real world.
. Some “references” or |links carry more SEO va
. Relevance is important

www.Qiigo.com
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N How Pay Per Click Works
DiigoSEQ
1) Catch Customers when they are looking for your Product/Service
Great Lead Generation Tool
2) Only Pay when someone clicks on your Ads
Could Show Ad millions of times, but not pay a penny
3) Use Custom Landing Pages
|l ncreases | i kelihood of a ,conversion®
4) Budget is Set on Daily Limit
5) Track Everything
6) On Average, a PPC Campaign will require 15 20 man/hours per

month to run effectively
Blind Bidding Process

Specialized Software to manage effectively

www.Qiigo.com
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Figure 4 Forecast: US Interactive Marketing Spend, 2009 To 2014

360,000 Mokhile marketing
Social media
$50,000 Email marketing
. $40,000 Display acvertising
Interactive
marketing
spend 530,000
(S5 millions)
$20,000 _
Search marketing
510,000
VAR
$0 / \
2009 2010 2011 2012 2013 2014 / CAGR
Mohile marketing 5391 5561 5748 5050 51,131 51,274 27%

Social media 716 $935 $1,217 51,649 $2,254 53,1 3’ 34%% \|

Email marketing 51,248 51,355 $1,504 51,676 $1,867 $I,US1I 11%
Display advertising $7,820 58,305 59,846 511,732 514,330 $16,900‘ 17% |
Search marketing =~ §15,393 517,765 §20,763 524,299 §27,786 $31,588 15% |

Total $25,577 529,012 $34,077 540,306 547,378 554,956 \ 17% /1
Percent of all 12% 13% 15% 17% 19% 21% \ /
ad spend N

Source: Forrester’s Interactive Advertising Models, 4/09 and 10/08 (US only)

47730 source: Forrester Research, Inc.

www.Qiigo.com



Figure 1 Interactive Grows At The Expense Of Traditional Media

We will increase budget for interactive by shifting
money away from traditional marketing

We will increase budget for interactive with no
budget change to traditional marketing

We will increase budget for both interactive

We have no plans to increase our interactive

15%

and traditional 14%

marketing budget 7%

Don't know 8%

Base: 204 marketers
{multiple responses acceptad)

“How will you fund increases in your company’s interactive marketing budget?”

“Which of the following traditional marketing budgets will you decrease in order to fund

increased interactive marketing?”

Direct mail
MNewspapers
Magazines
Television

Yellow pages
Outdoor

Radio
Telemarketing
Mone of the above

Other

3%

3%

12%
11%
9%
8%

7%

28%

40%

35%

Base: 118 marketers who will fund increases to interactive by
shifting budget away from traditional marketing

Source: March 2009 US Interactive Marketing Forecast Online Survey

47730

source: Forrester Research, Inc.

www.Qiigo.com
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N/ Helpful Hints/Lessons Learned
Di1go St

Prioritize Your Efforts 1. SEO 2. PPC 3. Portals 4. Shows 5. Social 6. Social Media

Be sure Management is Engaged (Executive Sponsorship)

Online efforts are a Strategic Business decision not a Technical Decision

Develop Two Online Strategies/Plans: 1 for Franchise Units/1 for Headquarters

el f you can“t measure it, you can®"t manage
rather then Technical Metrics

» Focus on the efforts that generate the greatest ROI, otherwise you end up with, T h e
Internetd oesn*“t owbuki hess . *®

o Community will always trump Brand online. Coordinate online efforts with your
franchisees. This will pay dividends to your concept for years.

» Get professional help. Like off-line business, there is no substitute for experience.
» Develop System-Wide Policies & Distribute them to Franchisees

* Monitor Online Activity for Compliance

www.Qiigo.com



Y our Panelists

Courtney Carrasco, ShelfGenie
Tim McGaughey, Attorney

Rick Batchelor, Q1igo
Jim Deitz, The Franchise Doctor

Visit www.SEFForum.com for a copy of
this slide presentation.
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